
2018 Content Calendar

January February/Pre-Launch March/Launch, Post Launch April May June July August September October November December Notes
Category Frequency Comms via all channels/heavy push Post launch heavy push

Newsletter 1x a month (4th Tuesday) x x x x x x x x

Blog

1x a week (every Thursday) 

(March and April will be 

heavier with 3x a week) x Three times a week Three times a week x x x x x x x x

Benchmarks

1x a year (delivered via 

multiple channels 

throughout year) x email/mail to partners x Blog and social x In newsletter and social

Webinar/live event 2x a year x Benchmarks x

White Paper 2x a year x x

eBook 2 x a year x x

Video 2x a year x x

Infographic 1x a quarter x x x x

Attending & Presenting Prep for UPCEA Promote UPCEA

UPCEA Annual 3/14-16             HLC 

Annual 3/31-4/4  (maybe walk HLC. 

For sure no booth or presentation)     

Prep and promote NAGAP

HLC Annual 3/31-4/4 ?   

NAGAP Annual 4/11-14 Prep and Promote CECU

CECU (?) Booth this year 

likely, Party, Presentation

FAPSC (?) (for Kaiser not 

BizDev)

BMO Back to School (date 

TBD) Prep CAPPS CAPPS (10/10)

AMA (Symposium for Higher 

Ed Mkt.) 11/4-7  Prep and 

promote UPCEA MEMS

UPCEA MEMS (?)   Start 

prepping for UPCEA Annual

Activites include: Booth; Reception; 

Presentation    What's missing? What 

should we add? SHRM for employer 

model?

Partner communications 1x a month (min)

Launch calls/emails made     

Mailer and branded item for 

launch ordered by 1.31

Launch calls/emails made      

Branded item for launch 

packaged Branded item for launch mailed

Post-launch follow-up 

calls/emails

Start planning partner holiday 

gift

Partner holiday card designed; 

item ordered

Partner gift packaged and 

cards signed Partner holiday gift mailed

Advertising/PR/Media

Time with 

announcements/news launch release

Media outreach for interviews 

with Mike/ldshp. To tell the 

new Thruline story Media outreach cont.

Targeted to KC Star, KC Biz Journal, 

Ingram's, Pitch

KC Engagement

Monthly engagement with 

groups (attending, hosting, 

sponsoring, communicating) x

Launch communications    

AAFKC Match KC x

AAFKC AdHops host May 30 

(inc. alumni, vendors, 

employee guests, community 

members, marketing groups, 

local schools) x x x x

Culture: FB/Insta/LI/Tw 1x a week (min)

Jobs: LI/FB/Tw 1x a week (min)

Thought Ldshp: LI/FB/Tw 1x a week

Glassdoor

wkly monitor & respond 

(profile set with launch, 

updated as needed)

Indeed  (monitor)

YouTube: client, student, 

employee stories, culture 1x a qrtr.

Update profile banners 1x a qrtr.

Case studies + client quote 1x a quarter

Main page photos 8 x a yr (min)

Culture + employee quotes

1x a qtr/regular updates 

with social feed

Jobs 1x week 1x a week/+ as needed

Blog/email 2x a week/+ as needed

Monthly blog/news recap 1x a month

ASM 1x a qtr

EOM/All staff update 1x a month

Updates posted on common 

area monitors Weekly

Brand Ambassadors

Cultivate group through 

qtrly meeting;monthly 

recognition of employees 

who promote the brand; 

badge

KCDMA

AAFKC AdHops May 30
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